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Why digital?

EXPOSE YOUR BRAND
 
       
              to your  
           next franchise
               owner

How we used  
                to get news…

As anyone with a smartphone knows, the digital world is growing—and the 
world of print media is shrinking. So yes, digital advertising gives you the op-
portunity to reach more readers than print, but that’s not the only advantage. 
Online advertising costs less than print advertising, and it has less of an envi-
ronmental impact. Most importantly, though, online advertising cuts through 
the masses and gets in front of your specific demographic. Digital advertis-
ing gives you more control over who sees your ad, so you can reach potential 
customers effortlessly. Navigation and reading become easier, too: You can’t 
search and zoom in a print magazine, and if you’d like to learn more about a 
topic, digital media links to it in just one click. Simply put, online advertising is 
more efficient: Less cost, more exposure to the right audience. 

»

…How we get news today

GrowingSlowing
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Wired phone
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In every issue

In-depth 
coverage on  
a different 
franchise 
category in 
each issue Exclusive 

interviews 
with industry 
leaders

Behind the 
scenes at  
successful 
franchise 
businesses

Hear from 
award- 
winning  
franchisors

Written by highly regarded leaders in the industry, Franchise Dictionary 
magazine is a hands-on, how-to, online resource, which provides pro-
spective owners with everything they need to know about launching—
and sustaining—a franchise business. Each month, experts will offer 
advice and resources to help turn your franchise business into  
a booming success.  

»

Tips and 
tricks from  
franchising 
experts  

Top brands 
and their  
secrets for 
success

The latest 
trends in 
franchising



In every issue

 Features
Everything a potential  
franchisee needs to know  
will be covered in our feature 
stories. Our sensible advice and 
reliable information will enter-
tain and help navigate a clear, 
comprehensive path to success-
ful franchise ownership.  

 Cover Story

»

Leaders of today’s brands tell how they 
came to be and what potential franchisees 
can gain from their businesses. »

DEPARTMENTS

FEATURES

»

 Entrepreneur
Up-close and personal with  
founders of leading brands»

 Franchisee  
of the Month
Meet a franchisee who does 
great things on and off the field»

Franchising trends and tips

Buzzword

»
The latest franchising news

Update



2018 Calendar

January 
HOME-BASED SERVICES
Editorial/Space: December 15, 2017 
Materials Due: December 19, 2017

»

February 
CHILDREN’S PRODUC TS
Editorial/Space: January 15, 2018 
Materials Due: January 19, 2018

»

March 
BEAUTY & WELLNESS
Editorial/Space: February 15, 2018 
Materials Due: February 19, 2018

»

April 
EDUCATION
Editorial/Space: March 15, 2018 
Materials Due: March 19, 2018

»

May
HOME SERVICES
Editorial/Space: April 16, 2018 
Materials Due: April 19, 2018

»

Junel

 

MOBILE FRANCHISING
Editorial/Space: May 15, 2018 
Materials Due: May 18, 2018

»



2018 Calendar

January 

February 

March 

April 
EDUCATION
Editorial/Space: March 15, 2018 
Materials Due: March 19, 2018

May
HOME SERVICES
Editorial/Space: April 16, 2018 
Materials Due: April 19, 2018

Junel

 

MOBILE FRANCHISING
Editorial/Space: May 15, 2018 
Materials Due: May 18, 2018

Franchises

Under 
$150k

Hottest

July 
LOW-COST FRANCHISES (UNDER 50K)
Editorial/Space: June 15, 2018 
Materials Due: June 19, 2018

»

August 
SPORTS/FITNESS
Editorial/Space: July 16, 2018 
Materials Due: July 19, 2018

»

Septembers  
FOOD
Editorial/Space: August 15, 2018 
Materials Due: August 20, 2018

»

Octobera 
SENIOR CARE/MEDICAL
Editorial/Space: September 14, 2018 
Materials Due: September 19, 2018

»

Novemberl  
PETS & VETS
Editorial/Space: October 15, 2018 
Materials Due: October 19, 2018

»

Decemberd 
50 FRANCHISES UNDER $150K  
Editorial/Space: November 15, 2018 
Materials Due: November 19, 2018

»



Contributors

Jill Abrahamsen,  
Editor-in-Chief
Abrahamsen’s career spans 
more than 20 years in con-
sumer magazines, custom 
publishing, and new product 
development in both editorial 
and graphic design roles. As a  
key player in the launch of   
Design NJ, she created the 
magazine’s successful image 
and contributed to the innova-
tive team for six years. She lives 
in central New Jersey with her 
husband, three children, and 
her pet Goldendoodle. 
 

Mary Lynn 
Mitcham Strom, 
Senior Editor
Strom has written about travel 
for national magazines, and 
she launched a brand of local 
lifestyle magazines about liv-
ing in the Lower Hudson Valley 
for the Gannett Corporation. 
She continues to write about 
important lifestyle topics like 
health and fitness, home and 
design, and food and restau-
rants. She lives with her hus-
band and two energetic boys 
in Westchester County.

Christopher 
Conner
Conner has spent the last  
decade in the franchise  
industry working with hun-
dreds of systems in manage-
ment, sales, and development.  
Conner leads the Franchise 
Marketing Systems team in 
business consulting and fran-
chise development projects. 
He holds a bachelor’s degree 
from Miami of Ohio in Oxford, 
and an master’s degree in  
finance from DePaul  
University.

Don Daszkowski
Daszkowski is the founder of 
the International Franchise 
Professionals Group (IFPG). 
IFPG is a membership-based 
organization that consists of 
franchise consultants/ 
brokers, franchisors, and other 
franchise professionals, who 
help potential buyers with the 
process of buying a franchise. 

Lisa Welko
Welko brings more than 15 
years of business experience 
to the franchise consulting 
industry. As a franchisor and 
owner/operator for more 
than 11 years, she has a true 
passion for supporting new 
business owners. Today, Welko 
helps aspiring business own-
ers determine which specific 
franchise opportunities align 
with their strengths, goals, 
and values. 

Eric  
Schechterman
As part of FranNet of Boston, 
Schechterman works closely 
with clients to understand 
their goals, values, lifestyles, 
and interests. He coaches 
them through the franchising 
process and helps determine 
if franchising is a good fit. 



Contributors
2018 Advertising Rates

Inside Front Cover

Outside Back Cover

Inside Back Cover

Spread Ad

Full-page Ad

Two-thirds
 page Ad

Half-page Ad

Quarter-page Ad

 

ONE ISSUE THREE ISSUES SIX ISSUES  T WELVE ISSUES

$2,300  $2,150 $1,950 $1,750 
(per issue)  (per issue) (per issue)

$2,200  $2,150 $1,950 $1,750
        (per issue)   (per issue)  (per issue)

$2,000  $1,900 $1,800 $1,650
   (per issue) (per issue) (per issue)

$1,895 $1,825 $1,725 $1,600

$1,300 $1,100 $995 $850
   (per issue) (per issue) (per issue)

   $850    $750    $650    $550 
   (per issue) (per issue) (per issue)

   $995     $895 $795    $695
   (per issue)  (per issue) (per issue)

   $400     $350     $325    $300
   (per issue)   (per issue) (per issue)»

Ad Sizes

Full Page
trim size  
8.5" x 11"

no bleed 
7.5” x 10.0”

 
bleed 

8.75" x 11.25"

Half,
Vertical
no bleed 

3.65" x 
10.0"

bleed 
4.275" x 
11.25"

Two-
Thirds,
Vertical
no bleed 
5" x 10.0"

bleed 
5.625" x 
11.25"

Quarter 
Page
 3.65” x  
4.875”

Half, Horizontal
7.5"  x  4.875"

 

With more than 300,000 opt-in subscribers and additional reach from social media 
and trade shows, Franchise Dictionary magazine puts your brand right where it  
belongs—in front of your target audience. Contact our sales team for more infor-
mation: 888-315-9549, ext. 503, or sales@franchisedictionarymagazine.com.

»



Sponsored Content

» Team up with our editors to create layouts and copy 
that speaks to potential franchisees. Choose from a  
single- to multi-page layouts. It’s up to you. Our top-
notch graphic designers will create designs that effec-
tively represent your brand. Contact our sales team for  
pricing: sales@franchisedictionarymagazine.com or 
888-315-9549, ext. 503.

Looking to spread the word about your brand? Our sponsored content 
goes far beyond a simple display ad and lets you tell your story your way. 
From customized pages to our spotlight section, we offer a variety of 
ways to get maximum visibility.

»



Sponsored Content

»Our Spotlight section offers a lot of bang for your 
buck. This one-third page ad offers low-cost expo-
sure and includes everything a potential franchisee 
will need to know about your brand.

     Our team will create 
                custom layouts that work 
           with your brand.

sales@franchisedictionarymagazine.com 
888-315-9549, ext. 503



About Digital Readers

          Digital magazine readers are  
           young, educated professionals 

»

of digital 
magazine 
readers are 
men

47%
of digital 
magazine 
readers are 
women

53%

%42
of U.S. adults reported having  
read one or more issues of a digital 
magazines in the last 30 days

Annual household income 

43%less than 
$75,000

38%$75,000-
$149,000

19%$150,000+

$
$$

$$$

Education  

high 
school 

graduate

  
some 

college
college

graduate
plus

22%
33%

45%

»
          28% of digital magazine readers are between the  
                ages of 18 and 34 and  21% are between 31 and 44 

Source: The Association of Magazine Media



About Digital Readers

          Digital magazine readers are  
           young, educated professionals 

          28% of digital magazine readers are between the  
                ages of 18 and 34 and  21% are between 31 and 44 

            The Spending Habits of  
                    Potential Franchise Buyers 

» 

Potential buyers by industry

Home-based
37%63%

Retail 
48%52%

Food

32%68%

Education

57%43%

Health and  
Fitness

61%39%

Men Women

34%50k – 100k 

28%101k – 200k 

26%201k – 500k 

12%Over 500k

Spending power of potential buyers

Men Women

62% 38%

52% 48%

49% 51%

66% 34%

Under 30

31-40

41-55

Over 55

Potential  
buyers by age

About Franchise Buyers



Specifications

»
How to submit your ad
We want your ad to look great. To help us make that happen, follow the guide-
lines below. Have questions? Contact our graphics department at 888-315-9549, 
ext. 510, or email: graphics@franchisedictionarymagazine.com.

File Format
Start with the high-quality images. We prefer PDF/X-1a:2001 for all ad materials. 
We optimize your PDF for viewing.  

A subset of the Adobe Portable Document Format (PDF), PDF/X-1a is an in-
dustry standard designed for graphic arts. It specifies that fonts and images be 
embedded and provides for many publishing-specific options. If you plan to send 
another type of file, contact our graphics department to make arrangements. 

Acrobat 8/9 (PDF 1.7) compatibility is highly recommended when exporting your 
PDF/X-1a file, especially if you’re exporting from Adobe Illustrator. 

Do not include printer marks (registration marks, crop marks, trim marks) or ad 
agency details in your PDF/X-1a file. 

Graphics
All graphic elements (photos, logos, backgrounds, etc.) should have an effective  
resolution of 266+ DPI or higher. Vector graphics are recommended for all logos.

Design Services
We can design and produce your ad for you. The service costs $100 per hour. 
Contact your sales representative for details.

»

»
»

franchisedictionarymagazine.com



Specifications
Contact Us

Questions? Concerns?
     Suggestions?

EDITORIAL   
editor@franchisedictionarymagazine.com 
888-315-9549, ext. 505

AD SALES 
sales@franchisedictionarymagazine.com 
888-315-9549, ext. 503

GRAPHICS  
graphics@franchisedictionarymagazine.com 
888-315-9549, ext. 510

GENERAL INQUIRY 
info@franchisedictionarymagazine.com 
888-315-9549, ext. 500

FRANCHISE DICTIONARY MAGAZINE
197 State Route 18 South
East Brunswick, NJ 08816

>
 
>

>

>

>

We are here for you.»

franchisedictionarymagazine.com

TERMS
Cancellations will not be  
accepted after the issue’s closing 
date. When canceling an advertise-
ment, you must fulfill your discount-
ed multiple insertion or pay the 
difference between the full-priced 
ad and the discounted-priced ad.

Entire contents copyright ©2018

Our goal is to make this magazine the  

ultimate resource for franchise owners  

and the best advertising vehicle for  

the whole industry. We appreciate your 

support. Thanks for being part of   

Franchise Dictionary magazine.

JANUARY 2018
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We talk to leaders  from today’s most  innovative brands

The Hottest  HOME-BASED Franchises

of working  
from home 

PROS AND CONS  

        
FIVE GUYS®   
5 lessons

from

GYMGUYZ®  
Josh York 
shares his  
winning  
formula

 Home-based businesses 
with high returns

How to evaluate a  
franchise investment

 An outstanding franchisee 
team tackles fire safety

12 34 42 



to a franchise purchase

Before you

Jump In
look for us

THE RESOURCE  
        FOR FRANCHISEES
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